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NATIONAL INSTITUTE OF TECHNOLOGY RAIPUR
(An Institute of National Importance)

DEPARTMENT OF HUMANITIES & SOCIAL SCIENCES

I Department proposing the course Humanities and Social Sciences

2. Course Title An Introduction to Business Manasement
a
-1. L-T-P Structure 3-0-0

4. Credits/#ofperiod a
J

Course number(Code)

6. Status (Core/El ective) Elective

7. Pre-requisites(course no./title) Nil
Maximum Number of students :40

8. Frecluency of offer 5tlt semester

9. Course Obj ectives(CO) :

1.The very essence of this course is to broaden the multidisciplinary academic learning
amongst engineering graduates.
2.The functional areas of Marketing, Finance, FIR will enhance command to a w.ide range of
proactive and strategic decision - making skills.
3. The course aims to place better career paths for the learner rvith vis-a-vis .iobs.
entrepreneurial ventures or start-ups.

10. Course Syllabus:

Unit-l Introduction to Basics and Operations Management
1 .l Definition, Nature, Scope and Evolution of Management.
1.2 Fayol's Principles, Scientific Management, Management Functions.
1.3 Production and Operations management - Concept, layout, location, JIT, TQM.

Unit-2 Marketing Management
2.1 Marketing -Definition, Evolution, marketing v/s selling.
2.2 Marketing Mix- Concept of 4,5 andT Ps. Concept of 4 Cs.
2.3 Concept of Segmentation, Targeting and Positioning, BCG Matrix, Ansolf Matrix.
2.4 Current Marketing Trends, Doctrine of Caveat Emptor v/s Consurner Is the King.

Unit-3 HRM
3.1 Human Resource- Concept and historical developrnent. ' i'
3.2 HR PIanning, Recruitment, Selection, Induction. Training and Development.
3.3 Performance Appraisal and Compensation - Types, Methods, 360-degree perlbrmance
appraisal, MBO, Balanced Score Card.

Unit-4 Financial Management
4.1 Overview of Financial Management, Functions, Need and Importance.
4.2 Sources of Finance, Risk and Return, T'ime value of Money.
4.3 Working Capital - Concept, Factors affecting Working Capital.
4.4 Capital Structure.
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Pearson Educatton 
[an Chand and Sons. 2019

2. Prasad L'\n" Principles and Practice of Management'\il1

3'Prasanna,C.FinancictlManagement:Theory&Practice.l0thed.McGrawHill.20|9

4.Aswathappa,K.&DashK.HumqnResourceManagement:TextandCases.202lI- 'git 
;J.-rata McGraw Hill. 2otj

Text Books: -

t. Stephen, P' Robbins & Mary Coulter' Managemenf' Fourteenth Edition'

5. Kotler P. & Keller'K.L' (201 7) Marketing Munugement'

-' 
15u'ed' Pearson E'ducation'

pnt. Ptenttce Hall India 2012

6. Panneerselvam' R' P r o duction and' Op er at ions Manageme nt'

Learning Private Limited; 3rd edition

R.f.ffib"t"; ,keting 5.0: Technology for Humaniry'

l.Philip K', Hermawan K'&Iwan S' Markenng r'u' tvw""v"

llJ;J. &Demar zop. Financiar ManagementThird ed. pearson Education India

3.Rao YSP ' Human Resource ManaSemerr Second ed' Taxmann s
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202r

2016

2020
20a7

Cottrse Instrttctor: Dr' Chetna Sharma Rajput

Departmental Academic Committee

External ExPert

rr i, ,\', - ' " "
'.j

Dr. I(amalanabhan T J

Internal Members

' ,{:J

:P='i'j{"
Dr. Sanjeev Plashar

n-'()
Dr. Y. V. Babtt1

.*;
',Lrf Df .

ajpai Dr' JaYa

Hehw
. . i ir1 or Hr*'{;l.: i-'*..i?',frI5:':l--'"-'irtionai 

insiiiutt: n:

'" ,rulput"AgalJ i; ''L't-''i' i:r:'l' "'


